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using at least 200 words.
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You're a song writer. Please create a song for
me in English/traditional Chinese. The theme
of the song is about No Hunger/No Poverty
in SDGs (Sustainable Development Goals,
SDGs) Please produce it according to the
structure below:

Production structure:
[Verse] - [Pre-chorus]- [chorus] - [Bndge]
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time in style with our elegant and

reliable clocks.
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“Stay on time and in style with our
elegant and reliable clocks.”

A Powerful Slogan@ﬁy&,._,\ﬁﬂi Stay on

The elegent clock
is worth having

Only for you

A Powerful Sloganiiiys 5%
Buying, No Crying.
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Pfiggk : #H BB R AR o mliestiH, BE2EE, Uh. k. SPEHES,
Mfix—: fMEIRZZESyllabus
Mgl E: B e ®Falling in Love with Microfilm Making

113 84#  Syllabus for 10th Graders (4017409)
2025 Spring

Class: No: Name : E Name:
Date
Week | (every Course Schedule (i3
Fri)
| 02/14 HAKT 00 13 BAe i o ke i 52 2 g i3 3n breaking the ice
ALk & fePodcastznzh ot 3 L 880 8 1 fRappic i Google Classroom
9 02/21 From Logo to Slogan®lFs 22732 % 2225 % b $a3k 3+ My logo & slogan
I-minute self-introduction film- # 4% <> p A K& Canva or Vidnoz
02/28 228%c % & & B (3 1 3%)
03/07 Al English Self-introduction Filmt Memeik ¥+ M # i+ RBELpAAS
5 03/14 One take - &I/ & % 1 5 & dp#ktMootion AR # @ iF GO proi¢ *
6 |03/21 Al English News Report #7H # < + A& * CanvatAl
i ing: g ee? 7 0, 2 TRER
7 103/28 Chris Ting: Don’t be a YouTuber---? ~ a&4:8 & 23 03/96( 2 )3/27(2
8 | 04/04 \EHLE )
9 |04/11 SDGs En-ception on the Runway & 3 > & fxds: /i Lkt | Bjlxz
10 | 04/18 | Issues in En-ception on the Runway: SDGsik3Zf » 4 # 2 6 fa# BplEE
1 04/25 E I A R A 23tid MV ;o Lip Sync Group Discussion Lip Sync Battle
Suno AlA &5 iF Algrw 41ie

12 | 05/02 | /i @4 R £ 2SDGs7 #8. % : Commercials and Promotional Films | SDGs

13 05/09 | SDGsz ¥ % /% < #d H » ®=ip 4% Lip Sync MV Shootingi®_| 2 #4 #=Suno/Lip
HR 2 2SDGse 2 ik 4t A
05/16 B R2ERF(RH)

. . , . s , 05/12(- )05/13 (3
14 % = Lip Sync MV Shooting &4 & 2 &2 SDGsz ## %
15 | 05/23 B~ 2R+ 8aSDcse /e WikR» pizase AR HEA
16 | 05/30 s & (3 ) #livx 1+ @The Tell-tale Heart4 3 PPT | The TTHA 3PPT (
17 | 06/06 The Tell-tale Heart (0607 Sat)4 % %] rehearsal The Tell-tale He
18 | 06/13 B3 EEE Y AL E AL CE Y A% AES L

19 |06/20 | gxzeaticn ) @F SR AT FAMF(RE- KAL) | mHPEEL A0

20 | 06/27 06/26~06/27(Z Y % ¥ 06/30.% ¥ 3

IC FIRL08H K » B4 rRBE R AN(F M) NI B Y BN RS
* 0607 (Sat) % - = &The Tell-tale Heart #7# $ 2 F 4 & GATFBF
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Group __’s Lip Sync MV/ SDGs Issues:
Task Division & MV/Issue Information

Director:

Cameraperson:

Actors:

Costumes and Props:

Postproduction:

The Song/SDGs Issue:

Singers:

Why We Choose this Issue and Create this song :

Describe this shooting experience and what you have

learned:
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Mk —=: NAEFE S E MEIFHE-- EHEZERIE Runway Show Evaluation

Evaluations on Group Microfilm Presentation

3 EHE Score | Total

Group 1 1. R BT =BT 30%
2. FREFENEELTEEREVINE 30%
3. JEOCEE (B EAE AR 30%
4. HEGBEASIET T 10%
PR

Group 2 1. s B s mrs e g BT 30%
2. FRIENEEL T EEREVHNE 30%
3. BLOCHEE (B ) A T A 30%
4. HEFENEEES T 10%
PR

Group 3 1. s B s g R BUET 2 30%
2. FEENEL T A R 30%
3. BLOZEEE () A T A 30%
4. HEGENEASES T 10%
FFRE:

Group 4 1. s B s S R BUET 2 30%
2. FENAEL T A OAE 30%
3. BUOZEEE (S )5 R R 30%
4. HEOBHEASGTES T 10%
e
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Misgid: Al IE— EREmEEE FERET TR 14888 Runway Show Introduction

Introducing our runway show...

1. Greeting + self-introduction
= Hello, we are ... group.../Wonder Girls/ Avengers/Whatever...
= | am the host/hostess...,

2. Theme of the show
= | am going to talk about our theme...{(...)
= | am going to introduce our theme...to you...(...)
= Qur theme is this season’s...,... )
= Qur theme is about environmental protection/multi-culture
/animals/oceans/cellphones...

3. Ending
= Let’s welcome all the models!
= Let’s welcome our designer, Jason Wu...
= Thank you for watching our fantastic show! O

Group ’s Runway Show
Our SDGs Theme:
Designed by: Our Host:

> R T O =11y 27 S o 01| S e e S b2 e 8] 1= e ==
https://forms. gle/gH4zYXV8kF2h5xsr7

PS:

1. [AFESEHESBRKEZREEE (SD6s) B HAAMER (United Nations, 2015) |

2 BR: United Nations. (2015). Transforming our world: the 2030 Agenda for

Sustainable Development. https://sdgs.un. org/goals”

2. RBRIAXFNEHTAHFERER, WK CEEHERE) SeEBiTs FARZERS. 3%
HEPERAZER . RERELEREBHEM. AITREREM (W Suno Al
Runway, Mootion AI) . HhRFEBIEFE (YouTube Audio Library%s) , ERCEEEEFZHE
ZABREM, WA BRI R ARIR
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